Please conduct a search on the term’s primary audience and secondary audience.  List two sources you found and how they defined these two terms.
The authors of books, journals, articles, research papers, news articles, and all other kinds of written materials have two kinds of audiences for their work, primary and secondary. The primary audience is the person or group of people who directly receive the content of a written message (Carter, 2020). A primary audience can act upon the directives given from a written document. There is a slight difference between a primary audience and a target audience. Unlike the primary audience where the author directly communicates to the intended recipients of his or her message, a target audience benefits from the interventions of the message by its direct recipients.  A secondary audience does not necessarily purchase or use a product but can influence the decisions made by a primary audience (MBA Skool team, 2020). In business, promotions and advertisements aim to influence a secondary audience's attitude towards a product or service.
For your research-based report, who is the primary audience?  Who is the secondary audience?
In the research report, the primary audience is the human resource management department. The employees of Coca-Cola Inc. is the secondary audience in the report.  
Does the secondary audience impact how you write the report?  Please explain why or why not.
A secondary audience does not have the authority to detect how a report is written. The main reason for excluding a secondary audience in writing a report is that it lacks the authority to implement requests, make changes in policies, and laws. However, when writing a business report, considering the suitability of the decisions and recommendations ought to align with the interest and attitude of the secondary audience.
Discussion 2
Based on your experience, have you seen such practices in your work? Give an example. Why do you think this sort of plagiarizing is rather common in business/professional writing?
Institutionalized plagiarism is a common concept in business communications and the bureaucratic world. An example of plagiarism that I have witnessed is a written business plan. The recent business plan document at my place of work gets indistinguishable from the previous ones, and each investor, partner and the manager had a similar copy. Institutional plagiarism gets common in business documents due to the unique nature of the templates used in filling in the essential business ideas. The subtitles, headings, and even specific terminologies get irreplaceable and thus making it difficult to avoid plagiarism. Writing a unique paper as a form of a business plan, resume, or even an annual business report will lose its official purpose.
Where do you think the practice of using the same format, even the same language, for business documents might have come from? Can you think of any examples of when you have noticed the use of what is sometimes called "boilerplate" documents and language?
The earliest form of business communication get traced in the 15th century (Richardson, 1980). Business documents might have progressively developed since that era. Even in the modern era, business documents continue to evolve, such as a resume with templates changing gradually and often. An employee’s business contract is an example of a boilerplate. The paper contains the same language format and terminologies with a few changes words or sentences.
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